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Issues seen from 2020     

Election Cycle
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Every election seems to bring 

something new…
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Facebook Page

What’s Required?
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In-App Advertising 5



KPIX-TV, CBS San Francisco 

Oct. 5, 2020

 Professor Bertrall Ross, who teaches constitutional and 
election law at UC Berkeley says this is a case of California 
election law not catching up to technology.
 “The California legislature and the California Fair Political 
Practices Commission probably have not anticipated this 
particular issue,” said Prof. Ross. “You don’t have that many 
scenarios in which an app-based company has a ballot 
proposition that will favor or disfavor a particular company.”
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Disclosure itself not the issue 7
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KPIX-TV, CBS San Francisco 

Oct. 5, 2020

 It is not just the customers getting ads. In-app, drivers are 
getting them, too. The driver’s ad says drivers would get 
guaranteed earnings and a healthcare stipend if Prop. 22 
passes. But, there are only two options clicking “yes” or 
clicking “okay”. There is not an option for drivers to click “no”.
 Hector Castellanos drives for both Uber and Lyft and says 
the ads first appeared a few weeks ago. “In order to keep 
working, you have to click ‘yes’,” Castellanos said.
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Opt Out option added 10



Who are the influencers? 

What should they disclose?
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Issues:

 Links or lack thereof between Committee pages 

and required disclosure and social media posts

 Certain social media sites didn’t allow for 

‘hyperlinks’ (Instagram) and rely on other 

measures

12



Thank You!

Follow Us!

@CA_FPPC

/CAFPPC

www.FPPC.ca.gov

Jay Alan Wierenga
FPPC Communications Director

jwierenga@fppc.ca.gov


