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In Pebruary of 1983, the Depart-

ment of Community Development of

the City of Claremont contracted

with Architectural Resources Group

to develop the Design €riteris Cude\nas %cfl
Seetion—of—-the—-Spegific—Pranr—for

the Village, Claremont's oldest

commercial area. . JUL 5 - 1984

T se for establishing these %",,S"l'."?::ﬁ?:’
Mﬁﬁe\ was to help preserve '

the unique character of the Vil-~ . onen
lage and to aid the Architectural 1 § Q‘Q?\ﬁ«?“
Commission as it reviews future

projects within the Village. 2he-

criteria—can—be—found—in—Chapten

. 2

pon
This document is a design manual YO GAJA AdL\WW

R e, Te o SurSgrant
p \ i ia. It can

be used by building owners, mes. \-ena.n‘rs“

chom g:amhitectural Commis~

sionA individual who will
be involved with renovating exist-
ing properties or planning new
structures within the Claremont
Village. It also provides recom-
mendations for expanding the es=~

capeienal public improvements that

already exisé in the Village.

The dcsigniancai begins with an
madnart:

analysis of the streetscape > (OoesThe arexage
design elements in the Village vodsizindk s ream (W

proper and ggéi e&ounding areas. Agswi\n
The design were derived
from that analysis, current and
past reports, and meetings with
public officials and city staff.

Pollowing the analysis is a sec-

tion of guidelines and illustra-

tions for applying the design

oetteria. This section has been YEUSkktL
divided into three parts: design

areas, building types, and general

guidelines for building improve-~

ments. There are four design

areas and seven building types.
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Design plans for any building
shall meet the guidelines listed
for the area in which it is
located as well as the guidelines
for the building type. The
*"General Guidelines® section
beginning on page 56 applies to
all building types in the Vvillage.

VILLAGE STREETSCAPE DESIGN ELEMENTS

The streetscape is a combination
of all the-elements that make any
area unique. It includes elements
of the public environment such as
the street itself, sidewalks,
curbs, parking lots, public build-
ings, street furniture, and open
spaces such as plazas or court-
yards. It also includes privately
owned property such as the build-
ings that line and enclose streets
and any open spaces.

Por the purposes of this analysis,
the streetscape etements—were WA
divided into sewen categories:
2
O
Boundaries
Entry
Vehicular Environment
Pedestrian Environment
Buildings
Open Spaces
Other Significant Elements

The Village is a fairly compact,
self-contained downtown area whose
boundaries generally reflect the
extent of commercial activity in
the Village. The study area,
which includes transition areas
around the village proper, is
generally described as the area
bounded on the north by Harrison
Avenue and on the south by Santa
Fe Street, on the west starting at
the intersection of First Street
and Berkeley Avenue east to
Cornell, north a short distance,
and then easterly and northerly

to BRarrison Street. College
Avenue is the east boundary. See

Pigure .
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The Village is currently
approached and entered from many
different directions including
north and south along Indian Hill
Boulevard and College Avenue, and
east or west along Bonita Avenue

or Pirst Street. -

Snadd Vs o
cormoved Ludn er,gmg‘!
Indian Hill Boulevard is the main
north-south corridor in Claremont,
Bonita Avenue is a primary access
route to the colleges and into the
Vvillage, Pirst Street to Yale
Avenue is a secondary access route
into the Village,

STREETS

ALLEYS

A network of alleys runs north-
south, bisecting the block in the
Village area. They provide access
to the commercial properties, ser-
vice areas, and private parking.
The parking lots off of the alleys
are primarily privately owned.

The JHK Parking Study shows ways
to consolidate and better use
these lots for public parking.

PARKING LOTS

Every older commercial area in the
S.
-i \

Y et\Ve ¥

fages issues af parking. . NS gec\‘\m

0, 000, IRTVEEY olition of exist- @%\%ﬂ Q“S \

1ng significant buildings. Some

garages and minor structures may SLOMNCINZe. ES“EXACLui
need to be demolished to develop ‘)QSQQAS\%i NS

these parking lots. See map,
FPigure . The majority of, p;h?W
ing lots occur in the center of
blocks. However, some newer
developments have been allowed
streetfront lots. These lots,
primarily on Indian Hill Boulevard
and Yale Avenue, have broken down
the streetfront rhythm created by
buildings. 2

The City has prepared several ‘ CN“\T/
parking studies including the



Master Plan for Public Parking
prepared by JHK and Associates in
February 1979. 1In February of
1983 the "village Action Parking
plan® was adopted.

There i8 a great demand for public
parking in the core of the village
(south of Bonita Avenue between
Indian Hill Boulevard and Harvard
Avenue), -primarily for curbside
parking and Parking Lots 1 and 2. |
Private off-street parking spaces
tend to be under-utilized. Also,
while there is a sufficient supply
of parking on the periphery of the
Vvillage, particularly on public
streets, there is a substantial
amount of all-day employee parking
in the core of the Village.

As a result, the "Village Action OW\\T
Parking Plan® recommended conver-
sion of under-utilized private
parking areas in the core area to
public parking areas, and provid-
ing additionl employee parking
lots located at the periphery of
the Village. These recommenda-
tions are now being carried out.

This plan recommends that the
policies of the "Village Action
Parking Plan® be continued with
the acquisition and conversion of
interior core lots into public
parking areas. This should occur
in the blocks to the north of
Bonita Avenue as well as the
blocks south of Bonita where con-
versions are already underway.
The use of in-lieu fees shall
continue as an alternative to
providing parking spaces when new
developments or conversions occur.

Also, when existing buildings are
converted to new uses within the
envelope of the existing building,

no additional parking spaces shall Omr\' mvﬁ\k\
be required of the new use. Should -
the new use extend beyond the (W oa ad&%
existing building, requiring new tﬁBQINNK&¢¥¥33¥5kL >

construction, parking or in-lieu



fees shall be provided as called
for by the code for the added
area.- This policy is being recom-
mended ...

To encourage outdoor dining, park-
ing requirements for outside din-
ing areas shall be reduced to one

space for each eight persons per-
mitted to occupy the establishment
by the occupancy load provisions
of the Building Code, from the
current requirement of one space
for each four persons.

STREET PARKING

The street improvements along Yale
Avenue, Harvard Avenue, and Pirst
Street include diagonal on-street
parking. All other streets have
parallel parking.

DIRECTIONAL SIGNING

There is adequate signing from the
San Bernadino freeway to the
intersection of Pirst Street and
Indian Hill Boulevard. PFrom that
point, the Village lacks direc-
tional signing to the Vvillage
itself, to public parking, to an
information area, or to the col-
leges. The signs at the corners
of Indian Hill Boulevard and Pirst
Street, and Indian Hill Boulevard
and Harrison that say “The Clare-
mont Village,® are the only indi-
cation that this is a special
area. Any new public signing
system should be carefully
designed to be graphically pleas-
ing, easy to read, and not a vis-
ual clutter.

PEDESTRIAN ENVIRONMENT

The pedestrian environment in the
Village is a positive, lively one
with the existing pedestrian
activity and existing physical
amenities working together to

Create a pleasant place to do

Q__@\'\’eﬁt\\c&\g
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business, shop and visit.

There has already been a large
successful effort’ in Claremont to
enhance the public environment for
the pedestrian shopper. An impor-
tant part of this effort has
included attractive landscaping, a
tradition begun in the early days
of Claremont. The character of
the landscaping varies throughout
the area from tall mature trees
and lush green lawns along Harvard
Avenue to smaller, newer growth
along Yale Avenue. Any proposed
change or improvement shatl <
respect the quality and character:
of the existing landscape.

Crosswalks have been shortened by
extending corners and emphasized
by using a different material.
While "Bomonite®, the material
used, may not be the best for
maintenance, the concept is a
good one and should be repeated.
The curbs of split granite are an
important element that preserves
the history of Claremont and adds
texture and interest to the
pedestrian environment.

Sidewalks and street furniture
along Yale Avenue are in excellent
condition and are also well suited
to the environment. If attempts
are made to expand the sidewalk
improvements to other parts of the
Village, then the design and the
materials shall match the existing
improvements. The City should
adapt_standardsfer—these items as
part of this plan., New street
elements such as light standards,
benches, trash receptacles, bike
racks, kiosks, news racks, mail
boxes, public telephones, drinking
fountains, public signs, street
trees and other plantings should
also match those already present
in the Village. Any street,
alley, or parking lot that lacks

anenities should be considered for
future improvements.



%

BUILDINGS

The variety of building types,
scale, and setback has created
areas of different character with-
in the Village. Generally there
are one and two story commercial
buildings in the center of the
village, with residential and
large scale office and commercial
buildings on the perimeter.

Types, styles, and materials of
buildings will be discussed at

Improvement section of this plan.

length under the Private Propert%} Qecic eudsiras ok 2

The Architectural Quality Analysis
Map (Figure ) graphically indi-
cates which structures are archi-
tecturally and/or historically
important in the Village area.
These buildings are among the
elements that give the Village its
unique character and feeling.
Some buildings are more signifi-
cant than others, and for this
reason the buildings have been
divided into four categories:
significant, notable, contrib-
uting, and non-contributing.

"Significant” buildings are the
most important structures in the
Village either for their architec-
tural merit, such as the train
depot, or like the packing house,
for their historical association.
Most of the buildings are good
examples of specific architectural
styles, and altogether they repre-
sent the best buildings in the
Village. Some of these buildings
are listed in or are eligible for
listing in the National Register
of Historic Places. (See Map,
Pigure , on significant build-
ings.)

"Notable" buildings are also
architecturally or historically
important. Typically, the build-

ings that are "significant® are
better examples of a style than

"Notable®" buildings. “Notable"



buildings are important on a local
level and contribute to the char-
acter of the Village.
"Contributing® buildings are not
necessarily examples of specific
architectural styles but are
important to the overall scale and
character of the Village,

"Non-contributing® buildings were
built recently, before there was a
conscious effort to preserve the
unique character of the Village.
While they met all land use and
development code requirements of
the time, they display many char-
acteristics¥that are today out of
character with their surroundings
and are therefore discouraged in
this plan, i¢
scale and rge streetfront park-
ing lots.) Landscaping and, in a
few caseés, remodeling or new con-
struction, could help these build-
ings contribute to, rather than
detract from, the character of the
Village.

An additional category, “Develop~-
ment Opportunity Sites®, includes
vacant land and existing parking
areas ‘around the intersection of
First Street and Indian Hill Boul-
evard and along First Street to
the west of Indian Hill Boulevard.
Use and development of these areas
will be discussed further in the
Design Guidelines section.

OTHER SIGNIFICANT ELEMENTS

These elements contribute to the
identity and unique quality of
Claremont Village., They include
views north to the San Gabriel
mountains, recurring elements such
as trees and the granite curbs,
and focal points such as signifi-
cant buildings in the Village and
those on the college campuses.

The citrus industry was a signifi-
cant element that contributed to

the yrowth and stability of Clare-



mont. Even though the packing
houses and the groves are no
longer an active part of the
village, they are part of the
history. The old citrus labels
are a source for ideas for graph-
ics or signs, either for public
directional signs or for any
developer that may buy and use the
buildings that were built for the
industry and still stand today in
the area west of Indian Hill
Boulevard.

RN2es VO
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VELLAGE DESTGN—AREAS

The“Village contains a variety of
uses ranging from residential to
commercial to industr Based
ommysis of%&%ﬁf&ign
Soren'0  detesminants including building
types, scale, setbacks, auto cir-
culation, etc., the Village has
areas with distinctly different
design charcteristics. In order
to tailor_ design criteria to the
different characteristics, the
Village has been divided in to
four design areas, as follows:

Area I The Central
Commercial Area

Area II Indian Hill
Boulevard Area

Area III Residential Area

Area IV Large Scale Commercial

See Pigure for boundaries.

The following sections will des- ‘

cribe these areas in greater

detail and include a list of t .
recommendations for public and o+ ndude “\W()“\D @\AQ\,\OQ;
private improvements including

recommendations for signing and

other improvements, as well as

recommendations on what should be

avoided when making improvements

in the Village.

. ;n(-‘
'\"Nh\w Polr important recommendations
Ahat apply to all of the areas .
e

1. Compliance with the guidelines

for building improvements shall be \ Moe o _
encouraged in the areas that are "S\Q)\O&

directly adjacent to, but not Q %\\%
included in, the Specifie—pian\\\aoe. dastrct

area, Compliance will strengthen

the effort to create visual

continuity in and around the

Village area.

2, Streetscape elements that have / N\Q,e_“\o
been designed and installed in the M{Pﬁ\
. Village, such as light standards, st \Cu\
o) a1l continue(to @nd rmippte at .
7 - 0
(§s /




the boundaries of the district. .
This will help to clearly define *VQUONCLg:

the Wiliage—Specifiz—riaw=iren.

3. When-a single piece of vacant
property falls into two design
areas such as commercial and resi-
dential, an attempt shall be made
to determine which area is domi-
nant in terms of the surrounding
character. If this cannot be
determined, guidel nee for both
areas shall be cogifiod—w%ih to
the extent that setback, scale,
and materials complement both

design areas. E g

4. In general, the design of an Qe
new construction in anrof—the%'v_\)\\bqa QO\\' S
four—areas shall be contextual,

This means that existing scale,

materials, proportions, and build-

ing relationships to the street

(such as setback and orientation)

shall be respected. The intent

here is not to cQurage identical

buildings,but“%%éS?tho encourage

design that will tespect—the covmboute o

existing architectural quality of

the Village. Before designing any

new structure it will be useful to

study the building types defined

in this plan. /Below is a 1Ist of (««9‘ dk‘
{'the four areas with their predonm- \ o
! inant building types. E¥§U\ o \v&ﬂb

Area Building Types GCMGNN%%J%#Zg 'C“Lx

. Ao 9\@
1 1, 11, III, IV @‘5,0\ X
11 I, 11, III, IV, VI ‘OM
111 v, VI
v 1, 11, I1I, IV, VII
AREA I

THE CENTRAL COMMERCIAL AREA
See Pigure .

The commercial area is typical of
many small town main streets. The
buildings are side by side, form-
ing a continuous streetwall, and

are not set back from the side-
walk, The pedestrian quality of
this relationship is enhanced by



the existing public improvements
that include shade ttees, benches,

etC. “'

The blocks between Bonita Avenue
and First Street along Yale Ave-
nue, and the block of Harvard
Avenue between First and Second
Streets are the oldest and most
cohesive streets in the Village
commercial area, The only excep-
tions are the corner parking lots
at the Northwést corners at Pirst
Street and Yale Avenue, PFirst
Street and Harvard Avenue, and
Bonita and Yale Avenue. While
these areas have existed for a
long time, they do not contribute
to the cohesiveness of the area.

The remaining blocks in the
commercial area do not have
cohesive streetfronts., Street-
front parking lots have been
allowed instead of new buildings.

Any new development in Area I
shall exhibit the same quality and
standards exhibited in the origin-
al commercial blocks. Likewise,
any public area improvements in
the commercial area shall comple-
ment the existing streetscape
amenities, including sidewalks,
crosswalks, landscaping, light
standards, benches, trash recepta-
Cles, etc.

The following seeemmendations ANAATR)
shall be followed for additional

public improvements and for pri-

vate property site improvements

and new construction. Building
improvement guidelines are under a
separate section.

PUBLIC IMPRO \M’
RECOMMENDED CE *

mm\smsu n

no s

Thes

In general includes oy poltay,
expanding existing street improve-
ments, and proceeding with devel-

opment of inner block parking lots.

Retain original granite curbing M»b\m“‘)mzﬁ

29
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where possible. If this feature
can be recreated in order to bring
back a distinguishing feature of
Claremont, it should be encouraged.

N\

The treatment of intersections C](ZIVﬁuﬁl ij“c.;

along Pirst Street is a positive
additionf to the pedestrian envi- G\\E;*N\\Stjroud\

" ronment. This treatment includes D anenTC
extended sidewalks at the corners
that cut down the distance of
crosswalks. Consideration might
be given te changing the crosswalk
material from bomonite to a more
durable material such as brick, or
tougher scored concrete colored to
match the bomonite. This treat-
ment should be continued when
improvements are made to other
intersections.

The quality and maintenance of &b_ \\
public landscaping in Claremont is W PO a‘\

superior. New plants and trees

shodd _shatr match existing, or be

designed in such a way as to
relate to improvements already in
place.

Proceed with plans to expand .
existing public parking areas,

specifically at lots 1, 2, 3, (:BVT\YK-
and 13, and with plans to convert

all-day parking to 2-hour parking,

and moving employee parking to

perimeters. See Claremont Village

Master Plan for Parking.

Improvement plans for alleys and
inner block parking lots shailz S =eld

- Follow;;&g;g,:hct’ﬁive already
been m n preyious studies.
TN aAasgn K{,\ ”\‘«:.'Gu\\:m\m\ avdenag shadd N
- Require e sures for dumpsters \LlQAﬁti ,\p
in order to screen them from , {&CLA
view.

- Require passageways from
parking lots to the street.

- Provide pedestrian walkways

parallel to alleys as access to
street sidewalks if there is

sufficient area and if the

/3



interior parking lots lack mid-
block access paths.

- Provide appropriate lighting and
landscaping, including shade
trees and new light standards
that match existing village
light standards.

PRIVATE PROPERTY IMPRQVEMENT?
RECOMMENDED

Gaps in the 'streetwall'gﬁhutl be
filled in with either new con-
struction or appropriate land-
scaping. Acceptable gaps are
those that provide auto access
and/or pedestrian access to
existing inner block parking.

Private parking lots with street
frontage that have no curren
infill construction plans be
attractively landscaped in order
to continue the linear street
frontage created by the buildings.

New construction shall be designed
for the pedestrian shopper. Pirst
floors be primarily glass
for storefront displays.

Bew storefronts gm%&face the
street, not inward toward each
other with blank walls facing the
street,

Nev storefronts shall be set back
only at the entrance door for an
area no more than twice the width
of the door itself and 2h feet—in
depth, and at least the width of
the door {

le'>constructlon§§gg§%bjoin or

butt adjacent buildings where
possible.

New constructloni;haii be designed
to complement the surrounding
buildings. Por instance, roof
shape and materials should be
similar to those found in the
area, as should materials, window
sizes, etc.

|
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sh

sh“’\ d
Hev cﬁnstzuctlon_;hii}ia t, be

ore than two stqriesh eight,

’/h¢11?follov all streeat fxontage
recommendations, and main-

tain existing storefront and upper
floor fenestration rhythm.

However, any new construction over
two stories in height shall
require a conditional use permit

for the extra story and shall CMT (CI\\%ZG\UT\ZS @xmﬁ\::\)

follow all recommendations in this
section for new construction.

Materials for new construction

be materials that are common
to the Village area such as wood, \‘ -
stucco, brick, and tile. The .
Village is characterized by high 656?}E§2§£§?5 \CL«
quality materials and workmanship,
which shall be maintained and
built upon whenever new construc-
tion occurs.

Existing buildings shal}l be

improved by eliminating visual 5 -7
clutter such as inappropriate GQJ\Q)@& Po\\.gj\ .
signing (see Figures and Y, —————
architectural elements, or mate-

rials, and then improved with

paint, new signs, etc. Pedestrian-

oriented commercial quality shall

be maintained,

Suggested uses for new buildings

over one story include retail on

first floor, and office or apart-

ments on the second floor. A CDhAYT—
sufficient separate entrance to

the upper floors should be pro-

vided in these cases,

Improve rear of buildings by

following general guidelines for

building improvements. Include G S‘VQj“‘ ’?
repairing deteriorated elements, Cb\
replacing missing windows, paint-

ing, and adding attractive signing

and lighting where feasible. This

will greatly enhance the public

environment, especially as mid-

block parking lot improvements are
made. (See Pigure o)

15



Nev additions that are visible
from the street% relate to
the pfincipal facade by using
similar materials and continuing
the facade rhythm and detail such
as cornices, window openings,
height, loction of doors and win-
dows, etc. (See Figure o)

pirst floor storefront space shaTl<hnadd

be retained and used for retail
commercial use.

Allowable sign area for buildings
in the commercial district shall

be limited to one square foot for

each linear foot of street front-
age. See individual building
guidelines for detailed sign
guidelines. (See Figure o)

DISCOURAGED

Nev construction that is isolated
and does not relate to the build-
ings around it or to the pedes-
trian.

Newv construction that is set back
from the street. If allowed, the

setback area shall not be used for
An architec-

pedestrian purposes.
tural device shall be employed
that maintains the streetwall.

Newv construction that allows
parking in front of buildings.

Uses for existing or new buildings

that 4o not contribute to the
conmercial nature of the area.

Uses such as offices and apart-
ments that are better suited to
second floor space should be dis-
couraged on first floors.

Demolition that will create more
parking lots or gaps in the
streetwall on any of the existing
streets.

Curb cuts to new or existing
parking areas.

reumde stoke )
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ayf

Bew construction that does not
complement or blend with height,
scale, rhythm, size, or type of .

‘ - 9
existing buildings or the mate- QO\\,U“\
rials of the Village. _ @&"A/

-N9!~?ERM1TTE§TET“YT_

New construction that is set back
from the street without an archi-
tectural device or landscaping
that maintains the streetwall.

Materials for new construction
such as mirrored or heavily tinted
glass, highly polished metal,
diagonal or vertical natural
(clear or unpainted) wood siding aQ

Colors that are fluorescent,
jarring or incompatible with those
found in the Village.

AREA II - INDIAN HILL BOULEVARD | CZEN\,

Area 1I generally extends the
length of the study area along
Indian ®Hill Boulevard from First
Street on the south to Harrison on
the north. It extends the depth
of one. parcel to the west of
Indian Hill Boulevard and to the
alleyway to the east of Indian
Hill Boulevard. See Figure for
actual boundaries.

Indian Hill Boulevard is currently
a major thoroughfare in Claremont.
It is also a primary route trav-
eled by anyone going into the
Village proper. Development along
this corridor was originally in-
dustrial to the south along Santa
Fe Street where the railroad and
the packing houses were located.
To the north, near Harrison Ave-
nue, the development was resi-
dential. Recently, as the indus-
trial uses has faded and commer-
cial needs have grown, the charac-
ter of Indian Rill Boulevard has

changed. Buildings have been torn
down for new construction and/or
parking, houses have been con-



e

P

verted to businesses, and new
monolithic or auto-oriented build-
ingg have been added.

Today, 40% of the street frontage

is parking lots, and the remaining . (\'JS
608 is buildings. Half of the }c.\ @N'\Q
buildings are commercial, half are )«3% & aN
residential. Many of the changes ve(,wiﬁz)f«\
along Indian Hill Boulevard have L usa’
been unsympathetic to the gquality w\yﬁ«

of design that existed. New

buildings ‘have been set back with

parking in front, and as a result ,

Indian Hill Boulevard is rapidly rq)\f))%’“g\\
becoming like any other auto- /*'DO
oriented commercial strip with

very little remaining visual con-

tinuity.

It is important to note here that
the trees lining the boulevard are
a distinctive and positive feature
that tend to unify the area.

“Thése;atong—with—tie remaining e - Msﬁ&s anQ
o sun®” buildings of significant, notable, P“’&‘Oﬁp‘\ ‘ > Qs\\m(::x\n Leahun

and contributing quality, should ~ \NA0a T MS\\MA‘OZ
be maintained. rourmeanad, ¢
erhacxacd)

The development potential along

Indian Hill Boulevard is great;

with.it comes the opportunity to »
improve the image and strengthenﬁ 0" W
the order of the streetscape. > WG AS %%(&{Jﬁ@_

Public improvements must address P\Qase’

the needs of the developer as well

as the pedestrian shopper. As the

area west of Indian Bill Boulevard

along Pirst Street (Area 1IV) de-

velops, the shopper who wants to

get there from the Village proper

must be accommodated. Street im- NGA =) ‘Ex@-ﬁ.\

provements like those found in gm&% \mpmﬂm&n’c araus
Area I should be expanded to in- nto oan T .
clude Indian Hill Boulevard. Aoepa p&}ﬂéf'”‘l“
These improvements will create a mspw .

more desirable place for develop-
ers considering building new com-
mercial space.

Puture private property develop-
ment along Indian Hill Boulevard “Ths

needs to respect and take into ‘Msma VOGA
account the quality of the resi- R *-\ WYM\b
dential properties in the area \POWN (e

1 ¢



that are considered to be archi-
tecturally significant, notable,
or contributing. At the same
time, this area should be consid-
ered an extension of Area I and
new construction on currently
vacant lots should blend with the
character of the buildings found
in Area I. ‘

While Indian Hill Boulevard will
most likely remain a busy corridor
in Claremant and a major access
into the Village, it is hoped that
alternate north-south vehicular
corridors may be developed to
carry more traffic, so that the

é/Cmﬁsinq

Aons 15 apnvcie LNATENQICT

avddina

area along Indian Hill Boylevard fﬁiéggggiiﬂ;R

in the Village will not’' secome

anyauto-orientea commer-
cial strip. This will help pre-
serve the residential area to the
north along qu;?n Hillcg ulevard.
The guidelines #n this s ton are
designed to aid in preserving the
character of the area, allow new
commercial growth, establish vis-
ual continuity, and create an
atmosphere that is conducive to
pedestrian use, while taking into
congideration the volume of traf-
fic using the boulevard. (See
Figure .)

PUBLIC IMPROVEMENTS
RECOMMENDED

includes the expan-
giOh of Area I street improvements
into Area II, encouragement of new
streetfront commercial business,
discouragement of new/existing
streetfront parking lots, and
demolition of significant or con-
tributing buildings.

Improvement: Extend sidewalk at
corners to allow for pedestrian

" crosswalkg. (See Figure .)
This occur at the intersec-
tion of Indian Hill Boulevard and
Firat Street, Indian Hill Boule-

vard and Second Street, and Indian
Hill Boulevard and Bonita Avenue.

17



bgfﬁﬂa;ndian Bill Boulevard is broad and

(3} hot due to the large amount of
paving and lack of shade trees.
An added median strip down the S
boulevard, planted with trees, R :
would help to shorten the distance U-“A'/ S“\\‘d,\e'\&wﬂc\
for pedestrians while shading and Figg%ﬁf\ <szﬁ
enclosing the street. (See FPigure QS

.)

e %) :
Add new directional signing for *\SN'\ﬂgof”f;j\ ‘Jﬁﬁx{“x
the Village.and the colleges at ’V“£S§¥\°9“

the corner of Bonita Avenue and

?
Indian Hill Boulevard. )“cgﬁb ?
PRIVATE PROPERTY IMPROVEMENTS
RECOMMENDED
/
Retain significant, notable, and ,1/5“\'\' S A ; ;

contributing buildings. %@Q)@& v _,(D\Vim >

Maintain landscaped front yards of
remaining residential buildings.

Existing buildings that are set
back from the street .and have
parking in front%gﬁ§£t introduce a
landscaping strip along the street

in front to soften the edge and
screen the lot.

Parking lots with street frontage
ﬂﬂﬁ;hm be landscaped in order to
soften the edge at the street-
front. These lots should even-
tually be developed into street-

front commercial. v
p \d&‘;éﬂb

There are two options for setback of . - /{b&

new construction, depeading—en LXUON drwimac e TULthﬁiﬁkxik'

location of the new building: Oﬂ{yz .

1. Set back the same distance as
the existing residential buildings
and landscaped area between build-
ings and street. Building use
would include professional offices
or apartments.

2, Set next to sidewalk with any
parking in rear (if parking is to
be to either side, it must be

landscaped, particularly at the
street frontage). Building use
would typically be retail coamer-



cial.

~

New qpnatructig ﬁdutback Type I
buildings s comple-
ment - but not necessarily imitate
- characteristics of the existing
residential type buildings includ-
ing scale, height, setback, mate-
rials, landscaping, as well as the
size location, and rhythm of open-
ings. (See Pigure .)

New construct f setback Type
II buildings follow the
Private Property Guidelines for
similar structures in Area I
(pages 27-29).

Materials for new construction

SWM be common to the area such C\@m&po\\cg-

as stucco, stone, wood siding,
brick, and tile.

New additions that ,are visible

from the street relate to

the principal facade by using

similar materials and continuing C\efu& PC\\C%
the facade rhythm and detail such

as cornices, window openings,

height, location of doors and
windows, etc.

. :
60\5' Sign area shall be limited to one
square foot per one foot of linear \Qqé\sg,abu&' -
street frontage. See individual &Lm%’j_n:)\m‘\'\\\\s\\d
building guidelines for details of
sign guidelines.

DISCOURAGED

Demolition of significant, L\BQ\%&A\\M"(\‘\'\S
notable, or contributing commer-~ et o o P‘v\m‘k\l@\
cial or residential buildings. Pur LR ST ol oo

Pesaoorun Ot wn Qs ue

Development of corner lots into
parking lots. New construction

mosua/can‘only be set back to allow
landscaping. Setback shall not be
deeper than setback of surrounding
buildings on either side of the
corner.

2[



areas.

New éonsiiuctlon that is set back "
from the sidewalk to allow parking hcﬁ'QﬂxTTV3&E33\.
in front.

pDemolition that will create more
parking lots or gaps in the
streetwall.

New construction that does not (
complement or blend with the C;l$23§§££ijgzészﬁy-
height, scale, rhythm, or type of

buildings in the area or the mate-

rials of the Village.

Curb cuts.

NCE=RERMPTTED M

Jecodd relk s
New construction that is more than
two stories in height. ‘

Materials such as mirrored or \'
tinted glass, highly polished QMW%

metal, or diagonal natural (clea{]0gG‘ﬁxuxggXQLxuﬁ4uxhq§qﬁv2v

or unpainted) wood siding.

Colors that are fluorescent, ' -————"_}5gx"“~Té:~
jarring or incompatible with those ngx\a)&ﬁi \ |
found in the Village. CLQQN&LQQKQI*TD aness

——

AREA III
RESIDENTIAL AREA

The northern and eastern portion
of the Village Specifio—Plamires
is primarily residential in char-
acter with some spot commercial
development. It is bounded on the
south and west by Areas I and II.

The residential areas have a con-
sistent setback from the street,
and the buildings, with a few
notable exceptions, are similar to
each other in size, scale and

. materials. The exceptions are the
buildings like the one illus-
trated in Pigure and—iihe—SrN e
Beilding-Type ¥, Page—53, which
are not similar in size, use,
materials, fenestration, or set-
back. The majority of Area III is



heavily landscaped with mature
trees and front yard plantings.
The character of this residential
area should be protected and main-
tained while allowing for new

commercial development which will %0 L
be compatible with the existing )rtM(k
area. CN
PUBLIC IMPROVEMENTS \(\9/\’0' \:)1 d’
RECOMMENDED
oS8 u’m
% DO includes retention of 1 ’TYQ

-igﬁ.ping, granite curbs, all
sigificant or contributing build-
ings, while allowing new commer-
cial use and encouraging midblock
parking similar to that found in

Area I.

Retain granite curbing where pos- szxj“CQ
sible and reconstruct, if possible, c;?;ékk.

where it is missing. 'ij

e ZY2CN OO\\%S

Retain the parkway that runs
between street and sidewalk, 1If
this strip has been filled in with
concrete, reintroduce grass., See
FPigure .

When the residential buildings are’

Qresten:
converted to commercial use, add
~ ’ Eamgﬁil\SV\ e
y Ojé( Pn<u§§5:;

inner block parking lots that will S TRCuLaRY 2
detract least from the appearance » C\
of the streetscape.

PRIVATE PROPERTY IMPROVEMENTS
RECOMMENDED

Additions to existing buildings
oAO\_shetl relate to the original
building by using matching or cagrh‘\.cx
complementary materials and by
continuing the rhythm of openings
and details such as cornices,
window frames and openings, roof
shape, etc.

Q \\Ck.\

Bxisting buildings of significant,
notable or ¢ iputing architec-
tural quality be retained
and used as residences, or care-

fully rehabilitated and adapted
for commercial uses.

23



New uses shall respect :the

architectural inteqrity of the

structure, nd
ide. S

outside ——

Retain and maintain existing

landscaped front yards of the
residential area.

Any existi king lots on the
streetfront be landscaped in
such a manner as to substantjially
screen parked vehicles.

Bevw construction ghall complement
the scale, setback, materials, and
styles of the existing signifi-
cant, notable and contributing
buildings of the neighborhood.

Bev construction s be no more
than two stories "in height.

laterials,£;§§fkblend with those
existing in area including brick,
shingles, wood, stone, stucco,
etc.

Sign are 1illowed in the tesiden-
tial ar: shall be limited to .
square t for each linear foot
of stree. frontage. See indi-
vidual building guidelines for
details of sign guidelines.

New construction 1l relate to
other buildings in terms of posi-
tion on the lot and spacing
between adjacent buidings. See
Figure .

DISCOURAGED

¥Nev construction that allows
pa ‘ing in front of buildings.

Conversion of landscaped front
yards into parking areas.

Uses for existing or new buildings
that do not complement the charac-
ter of the building.

Demolition that will create park-
ing lots or gaps in the streetwall

GQIM PO\*C%

G\"&%\n Prei TN -

%exm.xo& ?o\'\o.:)

Nt %uxdak\m, - \s adaw sndand

\rtvae Coda .
Qa\nxc&?b\\%

r\\O
\O 7-@&(5 -;\S m"&

%QQS mcu*m*mrets b\C\

o %\qws

\\
AO‘J‘
\S ’\'0
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on any of the existing streets.

Wew construction that does not

conmplement or blend with height, CZ’Q33§ Q;t
scale, rhythm, size, or type of \ \
buildings or materials of the

village.

Demolition of siénificant, EéEK\QXLSKQ%Q“&A{

notable, or contributing build-
ings.

) =00
Wew construction be set back
to allow landscaping. Setback

shall be as deep as the shortest
setback of surrounding buildings -
on either side.

Conversion of landscaped front L
yards into paved pedestrian areas, (}f512‘£§¥1k\5”\
unless at least one half of the

landscaping is retained.

Sew construction that is more
than two stories in height. '

NOT-pESMITTF] oA
s
Materials such as mirrored or

tinted glass, polished metal,— QQX'\Q.\C& Q:\\w\

diagonal or vertical natural

(clear or unpainted) wood siding. ‘¥0d&guguuﬁﬁd\ Q}A;Au&ﬁk@vk?
.

J
Colors that are fluorescent, /,’/ ‘s Cﬁigi)
jarring, or incompatible with C}S}\Q)L \L“\

those found in the village,

AREA IIIA
CIVIC CENTER

A sub-area of this residential
area is the Civic Center which
includes City Hall, the Library
and the Post Office. It is con-
sidered a sub—area of Area III
because the scale, setback, and
site treatment of the buildings
are more residential than commer-
cial in character. The guidelines
for this area are the same as
those given for Area III.



-

AREA IV
LARGE SCALE COMMERCIAL

The area to the south of Pirst
Street and north of Santa Pe
between Berkeley Avenue on the
west (including the ice house),
and College Avenue on the east,
has a very different character
from the first three areas. To
the east of Indian Hill Boulevard
and on axis with Yale Avenue {s a
large three-story office complex..
Beyond it toward College Avenue
are the train station and several
other large structures. These
buildings are related to the com-
mercial core in location but (ex-
cluding the train depot) are con-
siderably larger in size,

To the west of Indian Hill Boule-~
vard and set back from the street
are two large industrial type
structures: a packing house and
ice house, both remnants of Clare-
mont's citrus packing industry
days. In addition, there are
large vacant areas between this
industrial section and the commer-
cial core.

Proximity to the commercial core

and location on the primary access

road in and out of Claremont are

factors that make the packing

house and adjacent lots prime __ ool NaUsa
prospects for adaptive uses, "and

new construction and commercial

development.

The manner with which the inter-
section of Indian Hill Boulevard
and First Street is developed can
have an impact on the success of
" any development in the industrial
section and on the image of the
Village itself. It can define
entry to the Village and provide

necessary pedestrian connectors to
the industrial section, or it can
be like any other vehicle-oriented



intersection that may discourage
pedestrian use. The former is
preferred and requires specific
guidélines for new construction
and public improvements.

PUBLIC IMPROVEMENTS [QO.U“ i
RECOMMENDED \? st Y

&:EZ:E;};pf includes expansion of d‘
treet public area improve-
ments, encouragement of sensitive
adaptive use of the ice and pack-
ing houses, and construction of
new buildings that will relate to
the scale and character of the
Village and the larger scaled
structures.
.~ XOnDLernaxiTs —
(o= 1N Continue development of First
Street public area improvements
including median strip. Provide
turn lanes to parking areas.

Construct new sidewalks and curbs
that will continue the plan that
already exists on First Street to
the east of Indian Hill Boulevard.
Sequence from street would be
curb, parkway with planting, and
sidewalk. This way, the pedes-
trian is buffered from auto traf-
fic. -

Rz vee. ¢
Encourage adaptive reuse of
buildings west of Indian Hill
Boulevard and retention of and

respect for the original design ca&u}u:cLiB
features.

PRIVATE PROPERTY IMPROVEMENTS
RECOMMENDED

Reuse existing buildings west of

Indian Hill Boulevard including \(ﬁ CC»&AO?_Q\G%\C\._F
the packing house and the ice quiehwnestcL

house. cue:.*— paécmgha.xsz—

New construction west of Indian
Hill Boulevard and at the inter~
gection of FPirst Street and Indian
Hill Boulevard SR&SXX front the
street, provide pedestrian scale,
and incorporate parking to the
rear of the building. See Pigure



e 2

. The only exception is the
southwest corner of Pirst Street

and Indian Hill Boulevard. Any
nasdd

new construction on the lot(s)

east of the packing house s

set back at least 25' from Pirst

Street to allow for a view of the

packing house. The setback area
be landscaped.

S

New construction near the packing

house and ice house respect

the scale and character of those

buildings.

Alterations to the vigible facades

of the existing buildings shatl ool

attempt to address the desired
pedestrian scale. The size of the
buildings allows for monumental
scale design, while still being
pedestrian in quality.

mav,
Signing in this area can-be larger

than the smaller scaled commercial

core”” Total sign area shall not
exceed,lfts’équare feet per linear
foot of street frontage. See
individual building guidelines for
details of sign gquidelines.

Parking lots with street frontage

:Nojdﬁhcii be landscaped to provide
street enclosure and screening of
lots.

Materials for new construction

5‘«).& blend with those in the
area. Appropriate materials would
include brick, stucco, concrete,
tile, etc.

DISCOURAGED

New construction that has parking
facing on Indian Hill Boulevard
or First Street.

New construction that does not
relate to pedestrian scale.

New construction that allows
streetfront parking.

Materials for new construction

\
‘\ FQ\’\ 5 f:@*

v

mﬁ“’“‘kb

ki
C\eoam& %\“é

(\M(& @o\(cx/\

C]
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such as mirrored glass, highly
polished metal, diagonal or verti-
cal natural (clear or unpainted)

wood siding.

New construction that does not
blend with or complement the
height, scale, rhythm, size, or
materials of the area.

Demolition of the packing house or
the ice house.

Development of corner lots into
parking lots. New construction
can only be set back to allow
landscaping.

NOT--PERMTTTED

Colors that are fluorescent,
jarring, or incompatible with
those found in the Village.

L7



N

WILLAGE BUILDING TYPES q\ndo,\Lms

The buildings in the Village have
been grouped into seven different
types based on use, design, and
construction. Each type is
defined and {llustrated. Examples
of buildings that display signifi-
cant architectural styles are

. _pointed out within each type.

for improvements

are then made for each type of
building. ‘

e rertislon
Following these .

the occurrence or number of build-
ings of each building type are
given, as well as the percentage
of that building type found in
each of the four design areas,

Following the building types is a
section of guidelines that apply
to those building types found in
each of the areas.

Demolition of any significant,
notable, or contributing building
(see FPigure ) shall be discour-
aged.

The original character and design
of a significant, notable, or
contributing building shall be
respected, and be retained
when any changes are proposed to
the building.



BUILDING TYPE I

Characteristics: Commercial,
single story, single business
occupant, May have a combination
of the following: large parapet
wall area, integrated permanent
canopy, gable roof shape, typical
commercial storefront (see Figure

). Parapet wall area may be
used for signing in several dif-
ferent ways, either by direct
application of paint or individual
letters, or by application of a
separate but complete sign pre-
pared on another materjial such as
wood. Awnings with signs are
frequently used and most often
cover the entire parapet area or
are hung from the edge of a per~
manent canopy.

Occurrence:

31 out of 144 buildings in the
Village.

27 ( 87.0%) in Area I.
2 ( 6.5%) in Area II.
2 ( 6.5%) in Area III.
_0 (_0.08%) in Area IV.
31 ¢

Recommendations: Most of these
buildings are very simple in
design and detail. Paint schenes
should be simple using no more
than two colors: one for wall and
one for trim. A third color can
be employed in signs and awnings
to give colorful accents to the
facade. Signs should fit the
proportions of the facade.




BUILDING TYPE II

Chazacteristics: Comamercial,
single story, multiple business
establishments. The majority of
these buildings lack significant
architectural elements. Most have
typical storefronts, some have
integrated permanent canopies or
varied roof shape. Many use para-
pet for signs. They are generally
similar to Type I buildings.

Occurrence:

24 out of 144 buildings in the
Village.

19 ( 79%) in Area I.
4 ( 17%) in Area II.
1 ( 4%) in Area III.
_0 (__0%) in Area IV.
24 (100%)

Recommendations: The most common
problem with these buildings is
lack of coordination (sign, color,
awning, materials, etc.) between
the different tenants within the
building. The buildings are gen-
erally simple but they could be
greatly improved at moderate ex-
pense with coordinated use of
paint, signs, and awnings. Though
simple, they maintain the rhythm
of the street wall and contribute
to the pedestrian environment of
the Village. Pollow additional
recommendations for Type I build-
ings.




BUILDING TYPE III

Characteristics: Two story, gen—
erally with coasiercial-retail es-
tablishments on the first floor,
offices or residences on the sec-
ond floor. The storefront is
typically designed with a large
glass display area, second floor
typically has smaller operable
windows. The building may have a
gable or hip roof, or an indica-
tion of a_cornice.

Occurrence:
12 out of 144 buildings.

5 ( 42%) in Area I.
6 ( 50%) in Area II.
1 ( 8%) in Area III.
_0 (__0%) in Area 1V.
(

Recommendations: Generally speak-
ing, this type of building has
more architectural detail such as
cornices, window frames, and sash
that can be highlighted with
paint. The piers framing the
storefront should be of the same
material and/or color as the upper
portion of the facade. Window

treatment such as cloth shades or W, 4 e
decorator venetian blinds should PamAE \0apeExT gRa addMmens
be used to achieve a uniform (Achice o)

appearance in second floor win-
dows. Awnings are appropriate on
first and second floors in most
cases.

259



BUILDING TYPE IV

Characteristics: Buildings with
Spanish Colonial Revival design
characteristics such as tile
roofs, wood brackets and trim, and

stucco walls. Any of the build- C,’éﬂ\&,\ 13 ¢{ey(0]

ings that might otherwise fall
into one of the other building éﬁa&%&% \eh\a_
types will be considered Type IV PANOA
if they have these characteris- 'JVDQUQ\C\ m‘(\m‘-@&‘\
tiqs. ’&amﬁ \ o, =\ @O‘\(}\' w q

ueed LNBoWS ﬁitﬁk\ﬁfts
Qecurrence: Squsad. bromss ackiug

9 out of 144 buildings.

( 67%) in Area I. ’{'CX:’C‘

( 0%) in Area II. S*:ﬁ\ﬂ-g\'e Mﬁ\m

6

0

2 ( 228%) in Area III.

1l (_11%) in Area IV.

9 (100%)

Recommendations: Stucco walls and
tile roofs should be maintained in
good condition. Repairs and
replacements should match existing
materials. Colors used should

range from vhite to pale browns \ O\K\I)\:\'\A}\;B’?

and light earth tones.

\)

3



BUILDING TYPE V

Characteristics: Single

use .structures, ‘commonly banks,
that are sited to accommodate
parking and drive-through service.
This condition often isolates a
building from others around it,
creating gaps in the streetwall.

occurrence:

6 out of 144 buildings.

2 ( 33%) in Area I.
2 ( 33%) in Area II.
2 ( 33%) in Area III.
0 (__0%) in Area 1IV.
6 (100%)

Recommendations: Since most of
these buildings are fairly new and
are well maintained, there is
little to recommend for the exist-
ing buildings. However, land-
scaping should be encouraged on
large blank walls.

(S ScO\A8W .
TX samens OO \adse \n

(@ﬂ&vtuﬁy ocrlxns\erhtzxinLrt*Y;%>

Ok \ou’ru)m]
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BUILDING <PE VI

Characteristsics: One and two
stafy residential buildings, in
various styles and materials.
Most are set back from sidewalks
with landscaped front yards, Some
continue to be residences, others
are professional offices or busi-
nesses,

Occurrence:
S7 out of 144 buildings.

6 ( 11%) in Area I,
16 ( 28%) in Area II.
25 ( 61%) in Area III.

0 ( O%) in Area 1V.

S7 (100%)

Recommendations: Retain the
architectural integrity of the
house, When converting to another
use, attempt to adapt it to a use
that will have the least effect on
that integrity. Care must be used
when adding signing to a house if
it is converted into a business
establishment. One well designed,
low, freestanding sign in the yard
or a small sign hung under the
porch roof will work well.




BUILDING TYPE VII

Characteristics: Large scale
buildings that are wider, longer,
and taller than the common build-
ing widths and heights found in
the village. The buildings are
more massive than surrounding
buildings, but most offer pedes-
trian scale on the streetfront.

Occurrence:

S out of 14 buildings.
1008 in Area IV.

Recommendations: The larger,

underused or vacant buildings
Tn regaad ™ Fadogiiouss

should be adaptively reused and

their distinguishing character ) Q0 (DST)Q -\-Cx-\r

should be respected. Any new W d-e'x N ¢ o w
construction around the existing d&f?“ftQJES ‘(tk CX\lkULAﬂ§

Type VII buildings in Area IV \M \Q \BQS(,U\Q,‘*D Ag:\cmr\ e*t '

should be scaled to the pedestrian
and the rest of the Village.




RNy Irnpaemertt Gudadling §

DESIGN t GENERAL GUIDELINES
FOR BU NG IMPROVEMENTS

prior to beginnlng renovation or
alteration work on a building or
storefront in the Village, the
merchant or property owner should
ask several questions to ensure
that the propcosed work will

rewan¥, and

ndwda 25 C\M
\rrreo YO

enhance both the building and the
character of the Village. These
v‘\\\E\EC‘ c_.’t‘m:‘c

ti include:
T8GRI apddieas 1 Ju AN and) |
A. What Design Area is the build-

ing in and what are the guide- \S;E}&ﬁZ\DJZACL

‘]jgnes for that area? See page Ous\q0 ovac quidaMday
by ot 2S.

Bulding Ture. 1T B Shuchua
2. What type~e£—h;i%d4nq is it?

Cbee the descriptions of build-
ing types beginning on page 4€)vaﬁsihuﬁ‘cuvzf\a.A&ckn\wvumiaéxmqj

s bidg ‘HF‘—

Lo Gudahnes

2,

3. What is the architectural
quality of the building? See
map on page .)

4. Are there other businesses in
the same building? Do they
want to coordinate improve-
ments?

S. What are the original architec-
tural elements found on the
building? Are they still
intact?

6. How does the building relate to
its neighbors? 1Is it connected
to another building on each
side?

7. Does the building have the\j”””

required parking?

n\cﬁ‘fa’\'\\s ol e andied
s, UE OJ\.Q.. QS\CO-U\Q \‘ﬂﬁ\

m\mm TR cane
P Scihevive

Ao ardsuth Land
8. Does the building havgﬂland-
scaping?

9. Does the building face directly
onto the sidewalk, or it is set
back?

10.In what condition is the build-
ing? Does it need paint?



il.What kind of signs are there?
Are they large and dominating?
Are there small eye-level signs
for pedestrians? How many?
Are the signs cluttered, or can
they be easily read? Are they
well maintained?

12.How many different types of
materials are there already
existing on the building? How
many have recently been added?
What are the original mate-
rials?”

Equipped with the answers to these

questions, the building owner or

merchant is ready to study the

standards and guidelines fo:—h—és-‘(\e_\)\\\@;\a 25 c\\*k\ukgl e pcu(b.a&w\
-sene and building type, and to

formulate an improvement plan.
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GENERAL GUIDELINES

TR | e e g

Generally, a property shall be A {\\D’e\'\(\ Ve (\\(\
used for its originally intended O \&f(ls \S\C\ W
purpose or an appropriate new use. Ck\gV\
Por instance, an old house will &MS < OO

easily adapt into a retail space iqb,*xb \DEL’*eea&K&
that does not require substantial Ln\**&s

interior reorganization or large 4§xxgx€vvq\1§§55=F2¥5 au .
storefront’ space, such as a record cwu}\ \JJeTwﬁ\ \(fyx1jdﬁxx W%\

store. However, it would not be o\ O Ga,
appropriate to gut the same old S ()()(;
hsssepin order to make it into a Q;)¢l&)&31x

recording studio. This use would

be more appropriate in a large

loft space in an 0ld warehouse or

on the upper floor of a commercial

building. 1In each case the ori-

ginal intent, architectural gquali-

ty, and detail would be respected.

Improvements shall respect and
complement original design of the
building., Consider its original
materials, openings, height, set-
back, roof shape, architectural
elements and relationship to its
neighbors.

Consider the whole structure wvhen
making improvement plans. Peeling
paint, deteriorated signs and
dirty windows on the second floor
will detract from a freshly reno-
vated storefront.

Coordinate improvements with other
occupants in building.

Additions to existing structures
should harmonize with the existing
structure and neither dominate it
nor clash with {¢t.

Use quality materials and workman-
ship. The improvements will last
longer and will be less expensive
in the long run. If too expensive
to do at one time, then stage the

improvements over a period of time
and implement them in a logical
order.

{0



DISCOURAGED

Removal or alteration of distin-
guishing architectural features.

—MODPERMITTED

Alterations which seek to create
an earlier or thematic appearance
such as "Colonial Williamsburg" or
*frontierland®” facades.

BUILDING MATERIALS & ARCHITECTURAL

ELEMENTS
RECOMMENDED

Retain and repair if necessary
original exterior materials such
as brick, stucco, stone, adobe,
tile, wood, or metal.

Remove inappropriate materials and
elements that may have been added
in an earlier remodeling such as
aluminum siding, plywood false
fronts, or natural (clear or un-
painted) wood siding.

Repair or replace deterijiorated
architectural features. Match the
original as closely as possible in
composition, design, color and
texture.

Remove old sign supports, conduit,
wires, brackets, or hardware that
is no longer operational and
detracts from the building's
appearance.

Addition of new materials should
be limited so that the total num-
ber of facade materials does not
become confusing. New materials
should blend in or complement
original in texture, composition
and color.

Surface cleaning of structures

should be undertaken with gentlest
seans possible.
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DISCOURAGED

Adding or resurfacing a facade
with new material which is inap-
propriate such as artificial
stone, brick veneer, asbestos or
asphalt shingles, plastic or alum-
inum siding, or natural (clear or
unpainted) wood siding.

Adding or replacing original with Q\essk\cn pey CS\\C\\\'IC& \S ﬂO"V

new or inappropriate architectural w “

elements such as shingle mansard m‘ ; \(Y‘&E e% {:ﬁi&a\ﬂ-

roofs or colonial doors. =Vatls O\J}AL .
Aaada. Uhar\s

Sandblasting brick or stone.

Cheap-looking or cheap materials.
oMt €l aawatd

Unskilled or unknowledgeable
labor.



ROOFS
RECOMMENDED

Retain original ‘roof shape.
Retain, repair or replace to match

original roofing materials. \
o

Remove or relocate unsightly roof \"
equipment. If this is impossible,
screen it from view or paint it a

color such as a medium gray to \ T\‘\O.GQ_ O 3Q\i(\QS

make it less noticeable, w\o\‘
. Snodd, / @\ \M N2JD

Nev construction shall attempt to CRERMINON GOA O\ O

blend with the roof shapes in the Q\GQ\\Y\QS

area. Por example, flat roofs (mv Q)

with tall parapet walls in the

commercial area and gable roofs in
the residential area.

DISCOURAGED

Applying new roofing material that
is inappropriate to the style
and/or period of the building and
neighborhood. Tile roofs are a
distinctive characteristic of the
Village and they shall be retained
and repaired when necessary.

Adding new roof shapes such as } omc\r YGQM\&

mans;rdy{ngle roofs.

A
Altering/o%oving original roof $ (T
shapes

¢“s



WINDOWS & DOORS
RECOMMENDED

Intain and repair windows and
doors and their openings where
they contribute to the original
architectural character of the
building.

Replace missing window and door
elements with compatible mate-
rials.

Replace missing window and door
elements so they are compatible in
size, configuration, and reflec-
tive qualities with the original
elements or with the intent of the
design of the building.

Doors to retail shops should have
a high percentage of glass. This
invites the pedestrian/shopper to
look and come in.

Clean all glass areas reqularly.
Clean glass gives a building and a
business a crisp, cared-for
appearance,

Treat second story windows with
curtains, shades, blinds, or shut-
ters to eliminate a look of neg-
lect or dilapidation.

New construction should attempt to
blend. with proportion and chythm
of windows and doors in surround-
ing buildings.

DISCOURAGED

Introducing or changing the loca-
tion or size of windows, doors, or
other openings that alter the

architectural character of the
building.

" Replacing window and door features
with incompatible materials such
as anodized aluminum or tinted
glass.

Dirty windows, which give an <
unkept look. > U‘f\ef

Need sccndfno, aeost -
Rexuin Nacoasod 20roacs
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Shedd

COvczlng up or filling in any
original window openings on a
primary facade. -

Ai:Aconditloning vindow units on
primary facades.

Cluttering windows with window
signs,

STOREFRONTS
RECOMMENDED

This area of a commercial building
traditionally has experienced more
change, remodeling, layers of )
paint, signing, and new materials
than any other part of the build-
ing. All of this has been done to
give a business a new appearance
and catch the attention of the
shopper. Start with the basics of
a typical storefront and be sure
to consider it within the context
of the whole building.
Buldungtnat Yove frosed o s
)

Yare-Avenues—that-have storefronts
shall be used for retail estab-
lishments that will use the store-
fronts for attractive display of
goods to be sold. Uses that do
not generate pedestrian movement
along the sidewalk such asg,leqal,
insurance offices, etc. be
located on second floors or on
side streets.

The original glass-to-wall ratio
shxll be retained for storefronts.

Remove inappropriate materials

that may have been added such as

wood siding or shingles. . 2
NAa F:xngﬁcnuuﬂuukcuun(rmu :

Remove any elements or signs that

may be covering parts of the ori-

ginal storefront.

Retain and repair original store-
front elements such as transoas,

trim, door, glass, and decorative
features such as tile.

GT“.‘
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dev storefronts can: (a) be
contemporary design that is com-
patible in scale, design, mate-
riald, color and texture with the
existing architecture; (b) be a
reproduction of what was original-
ly there using old photos and
research or original architectural

plans. (O hotographs may be
available ﬁ-‘—’é& Claremont Hister- \'*G\i'\*o.qe.jxﬂc .
ic-Resources—Center.)

Display of .avallable goods is the
function a storefront, Dis-
plays be attractive, well
lit, and convey a clear message to
the pedestrian/shopper. Confusing
signs in the window, displays that
are never changed, or faded fin-
ishes detract from the store and

project a negative image,

Restaurants in first floors shall
have attractive window treatment
that allows some privacy for
diners but also allows the passer-
by to look in.

Sign designs and awnings are two
very important parts of store-
fronts. Their design and execu-
tion are critical to the overall
appearance of a building and the
business inside. Each will be
discussed separately and in detail
in these guidelines.

Locate air conditioning units in
positions where they are hidden
from view and do not dominate the
storefront. In come cases, this
could be behind awnings.

DISCOURAGED

Removing significant original
storefront features.

Covering significant architectural
elements or storefront features.

Introducing a storefront or new
design element which alters the

architectural character of the
building or its relationship to QA\O.CUTT B\das

and

uma%)



the street,

Introducing new materials to the
girse floor that are different or
incompatible with materials of the
rest of the building.

Use of tinted glass in display
areas. ‘

SIGNS

The primary purpose of signs is
the identification of the business
name and type. Effective signs
will clearly convey the message to
. the shopper, Attractive displays
will inform the shopper in greater
detail of the variety of products
offered by the business. The
quality of the signing is a re-
flection of the business.

RECOMMENDED

s
Signs shall be respectful of the
characteristics of the area and

the adjacent buildings, thereby
bringing continuity to the street-

scape.
cape ShN&A
Signs shall be coordinated with
the design of the building includ-
ing materials, color, and place-
ment.

sN"S“)‘
S8igns ghall be coordinated with
other signs on the building.
Signs for the same business shall
be similar in color, materials,
letter style, etc. Signs for
different businesses shall comple-
ment each other in size, shape,
color, lettering and placement.

BN
Signs ghall be readable. This
means careful choice of letter
styles, color, materials and size
of sign and lettering.
5hnlA

The number of letter styles shall
be limited to two or three. Too

many letter styles cause confusion
and break down any coordination
effort.

POANRN S\ER PO
o cruain-torart buling
oleuzngrch’+°-euxSuJuL
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o

Type styles gheall be kept simple

and readable. Swirls and swags
can be saved for decoration and/or
logo design.

An attempt shall be made to make
typeface consistent throughout any
graphic representation of the bus-
iness. This includes signs and
stationery, sales slips, shopping
bags, -and_ advertising.

shodd.
Signs shall be carefully located
8o they can be seen and read but
do not cover or obstruct important
architectural elements.

Signing can be lighted either from
another source, such as spot-
lights, or from light within
storefront if sign is on glass.

slgnafriiil be well maintained.
and repaired, repainted or
replaced when showing signs of
deterioration or damage.

AL
Sign quality shsil be
professional.

Temporary paper s

DISCOURAGED

Signs that attempt to identify
every item available in the store
or temporary signs that cover
display area glass. These signs
create visual clutter and are
confusing to the customer.

\;bo\d
oeher(Charac€E7istics of inappro-
priate signing:
ﬁﬁ\? ek’
Too big, or too small.
N N

Garish and overwhelming in color
such as loud, fluorescent, dayglow
or metallic colors.

MO
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Projects too far.

Covers significamt architectural
detail. -

Doesn't relate to the building
design in terms of placement,
size, color, materials, etc.

Poorly made, made by an amateur or
non-professional sign maker.

Poorly maintained.

B&op&eysﬁdvertising for national

franchise that is not a primary

occupant of building. \,\)DC’
S0 ar- ™

Temporary sigring that is- never

changed or that completely covetg’

or cluttery display windows.

ij" Mm\“‘—d o

NOT PERMITTED L
Signs that rotate or blink. (O‘(\\V\Q,\Q_-‘“\'\S \S na\ pam&ru.l N \.\)DC)

Internally illuminated signs.

\
ool ook AC willdony

Signihg in the Claremont Village
area needs to successfully commun-

GENERAL GUIDELINES
SIGNING -~ SPECIFIC

icate to both the shopper in the

automobile and the pedestrian C,\,\Q}‘(\'d)\ G\C\ﬂS

h L]

shopper AN Oncaage

This plan recommends a two level &M\m% N%(\'\
signing system for the village \ 5 . MO ETLL érzn Ay
that will accommodate both types V\C\ oo

of shopper: larger signs for the < C\QQCS\ O\QS\C\“ O(\K-L/\
auto-oriented shopper and smaller

signs for the pedestrian shopper. \S\C\‘(\ \S Q@A

The number, area, and types of

signs will be limited by the fol- \j‘\\‘&(‘\‘\ SQJ\\)QS

lowing specific quidelines. 4 Q—Qﬁm&\’\

Refer to the Building Types sec-
t Q determine the type of

<P - and to review the recom-
aend ons for that building type.

vq
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The maxinum adlowablw area of
signs shall be the linear street
frontage of the building multi-

M s A
s\9

\e kea® S -
plied by lm/ O&; oot g™ sY}*M \f;\ 2
and IV, and(.50 foot for Area I GO~ .
with a minimum area of 1S square \(\(‘\N\'S Wc\ (X\GM“&‘A

feet. If there is more than one -
Paase QK(DC&M

storefront in the building, each
Qanresnen [ Quachieain

business shall be allowed a pro-
portionate share of the linear

frontage. owding ——"‘> Ex Qanny
| »Tasas RS- 3 waadad e sk
The allowed area shalT be divided SS ::E \Q_ S an
M and used"as followsa: 50% for ANY €N S \;KDM
| auto-oriented si 7 25% for \\m(\- a(\(,\ ﬂ‘Q cMawado
‘ pedestrian-oriented signage, with (9 SQ + ar\m\
the remaining 258 divided between M\S(@T\ww o \d\h
\the two types as needed. ,@e;mg 0 é e Scalo. C\T\O- U"r\q‘ )
T sS\gn
When thes;\standatds conflict with .T\q' ro'dwm w \q (,u'\()\’ Aast : n
'(\KI those of Chapter 4 of the Clare- sgn (Y\O.‘h'\\ § o0 9
(™M1 )mont Land Use and Development /PQ:_W Stqn.S ane
«(g*’\ Code, the more restrictive stand-
\nj.}(:\\ ards shall govern. Sbej&mﬁ ‘:\nd/mmuo_l .
“ , \ amn C\.FP
The following guidelines refer to ﬁT* \
recommended and discouraged auto-
and pedestrian-oriented signs. *‘\OUU C\O O W\Q&SUJ\Q
AUTO-ORIENTED SIGNS Ave. S\ svze?
RECOMMENDED .
Flat wall signs includ
individual wood ozm e \2xus O ol
attached to the wall, signs “\(issv 0&%& 0,&.
painted on the wall, signs pre- pod\ -2 S Oy
pared on other materials and at- en e_"[\\op\ Us<
tached to the wall. 1In no case
5‘“»‘*;)&«1:1’ these signs cover any sig-

nifican rchitectural details.
They be placed at least 3°
from any opening.

Awning and canopy signs including
signs painted on or applied to the
front of awnings and canopies.

Integrated or parmanent signs such
as signs that are part of the
original architectural design of
the building. This includes
panels in the wall or vertical
elements of the building.



PFreestanding signs are allowed
only on buildings that are set
back from the property line, and
shall not be taller than six feet
from earest curb height.
Signs 1l be placed next to and
perpendicular with the sidewalk,
or set back and parallel to the
building front. Por buildings
that have mo than one business,
all signs be coordinated in
size, design, shape, and color.

DISCOURAGED

Perpendicular aigns that are too
large, placed too high on the
building, and do not relate to the
architectural design of the
building.

Plat signs that cover architectur-
al elements or otherwise do not
fit into the design of the
building.

Any freestanding sign that is
oversized, poorly placed or out of
place, poorly maintained, or not
coordinated with other signs on

support. Preestanding signs ‘i:l

should not hang out over sidewalks
or right-of-ways.

Signs on side wall unless:

a) building is on a corner; b)
there is no other location for
auto-oriented sign.

NOT PERMITTED

Roof signs.

Billboards.

Rotating or blinking signs.

"(N:sa\.s no
wdh o
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PEDESTRIAN-ORIENTED SIGNS
RECOMMENDED

Perpendicular signs that are Sencd) and
placed so that the bottom is no

lower than 8'-6" from ground, but

no higher than bottom of cornice

or second floor window sills,

These signs can be made in a

variety of ways including carved,
painted, or icon.

Window signs that are painted on
the display window. These signs
1 not be so large as to

detract from or obstruct the
shopper's view of the display

center entrance
signs can be on
play glass or on the entrance
door. For storefronts with an

entrance to one side the sign can
be on the display window or on the
door. Por storefronts with two

windows there can be one sign on
the center display panel, or signs
on each door.

entrances separated by display M“\\s c
0R>

Signs can be added to side panels
or valance of awnings. (Also see
Recommendations under "Permanent

Canopies and Awnings.)

ser-PERMTTTES D \SCanosEd

Perpendicular internally u)(u.\q
illuminated signs.

1
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PERMANENT CANOPIES

Permanent Canopies are shelters
overhanging the sidewalk and inte-
grated into the building design,
Most-always metal or material of
the rest of the building and may
have integrated lighting.

RECOMMENDED

If the canopy shelters more than
one business, treatment with
color, awnipnqs, signing, and
lightin be similar and
coordinated with each business,

Awnings can be dropped straight

down from ends of canopies thereby
allowing more shade and sign area.
Signs on this type of awning shall
be considered to be auto-oriented.

Buildings with canopies and para-
pet walls need careful considera-
tion as to whether a sign could be
visible in the parapet area.

Small signs attached to underside
of canopy and ,perpendicular to a
storefront be considered
pedestrian-oriented.

Note on si canopy:
Exceptions be made for
existing signs that have
historical significance and add
character to the area or are
significant examples of sign
design of other periods.

DISCOURAGED

Canopies that are particularly
decorative or unusual in design*ﬁxﬁ(‘
shalt-mot—becluttered-withsigns
and-awnings—if—they obscure the

design and coordination with the
rest of the building.

Canopies on one building that are
designed differently for every
business covered.



signs attached to top or front of
canopy . :

AWNINGS

Most of the commercial buildings
in the Claremont Village are sim-
ple in design, color, and detail.
One way of bringing color and life
to the street scene, while bring-
ing shade, is through the careful
use of cloth awnings. Prames can
be made to fit any storefront
shape, and the color possibilities
are endless. For some businesses
it is the most effective way of
adding signage to the front of a
building.

It is relatively inexpensive and
easy to have a new awning made for
an existing frame. The next least
expensive solution would be to
install a non-retractable, welded
frame type awning. Frames for
roll-up retractable awnings are an
expensive but effective way of
controlling sunlight while provid-
ing passive energy conservation.
A less expensive variation of a
retractable awning is a pull-back
type. 1t is not as attractive
when retracted as roll-up retract-
able awnings, but it serves the
same purpose.

Shape can add character to a
facade, but exaggerated awning
forms should be avoided as they
will dominate the streetscape.
Awnings should be considered as an
important integrated element of
the facade.

RECOMMENDED

Cloth awnings. They add quality
to the street scene.

Awvnings on first floor storefronts
and second floor windows.

Colors ghlii be coordinated with
building colors. Use bright but
attractive colors to accent the

L8



LN I

building colors. Striped awnings
should be limited to two or three
colors.

S
Signs sxa11 be painted by profes-
sional sign painters. Signs can
be on front valance and/or on the
side panels.

s

Awnings shall be well maintained,
washed regqularly, and replaced
when faded or torn.

When there are several businesses
in one building that has awnings,
different colored awnings can be
used, provided they are coordi-
nated in color, trim, and form.
An alternative would be awnings of
the same color with simple signs
on the valence that may vary in
type style and color to differen-
tiate the individual businesses
within the building.

DISCOURAGED

Metal or wood awnings. While a
cloth awning may fade or get torn,
it is easily replaced for a low
cost. Metal awnings look cheap,
are easily dented and scratched,
and do not have the quality
appearance of cloth. Wood is
usually inappropriate for commer-
cial buildings and should not be
used.

Heavily patterned or gaudy
amings.
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PAINTING

A new paint color scheme is often
the easiest and least expensive
way of fixing up a building
facade, and it can be the most
effective way of achieving an
immediate, noticeable change in an
area.

RECOMMENDED

Coordinate color scheme with sign
and awning color, color schemes of
all other businesses in the build-
ing if possible, and the existing
natural/unpainted materials on
facade such as terra cotta, tile,
brick and stone.

When choosing colors consider the
color of the buildings nearby.
Attempt to complement your neigh-
bor's colors. If all of the
buildings are attractive, they
will attract more attention.

Most of the structures in the
Village are simple in design and
detail. Therefore, a maximum of
two or three colors is recommended
for use on t:e fgcade. A third or
fourth color® only be used as
accents on im, signs, awnings or
doors.

A new paint job will last a long
time if the surface is properly
prepared. Remove old and peeling
paint using the gentlest and saf-
est means possible for the mate-
rial type.

DISCOURAGED

Painting materials such as tile,
terra cotta or stone. Attempt to
coordinate color scheme with the
natural colors of these materials.

Competing with or imitating a
neighboring building's color
scheme.



Highlighting details with
many different colors of paint.

Paimting the first floor store-
front a different color from the
upper portion of the building.

Sandblasting wall surfaces.

Painting one finish coat of paint
on dirty, peeling paint without
any preparation.

SIDES AND REARS OF BUILDINGS

Similar improvements can be made
to the rears of buildings, espe-
cially those facing public areas
such as parking lots. Painting,
signs, screened trash receptacles,
and general cleanliness leave a
positive image for the shopper.
In some cases, entry and outdoor
space can be developed for public
use depending upon the type of
business and security.

See Signing Guidelines beginning
on page 64 for information about
signing on the sides and rears of
buildings.

See the recommendations made for
Area I parking areas. Similar
improvements can be made for other
areas within the Village.
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