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2019-2020: $6B total political 

media spending (Advertising Analytics/Cross Screen Media)
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$4.4B traditional media (tv, 

radio, cable) (Advertising Analytics/Cross Screen Media)
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2020 Presidential race $1B 

and counting…
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2018: $0.74B in digital 

spending (Advertising Analytics/Cross Screen Media)
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2020: $1.6B in digital 

spending (Advertising Analytics/Cross Screen Media)
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Digital Political Advertising 

trend:

 2008 Digital: $22.25M (Borrell Associates report 

“2015-2016 Political Advertising Outlook”)

 2012 Digital: $159M (Borrell Associates report “The 

Final Analysis: What Happened to Political Advertising in 2016 

and Forever)

 2014 Digital: $71M (Borrell Associates report)

 2016 Digital: $1.4B (Borrell Associates report)
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Who are the influencers? 

What should they disclose?
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What to and how to regulate 

streaming services?
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Next frontier… 11



12
“The FEC has internet regulations that date from the flip-phone era and 
the actual law dates back to the era of teletype. Bloomberg presents a 
particularly challenging situation. How should you regulate an influencer?”

Daniel Weiner, former senior counsel to the top FEC commissioner



“We are heading into Super Tuesday during the most expensive 

election cycle in history with one of the main supposed guardians of 

our political process MIA,” Weiner added later in a tweetstorm posted 

Sunday. “Not Good.”

Politico, March 2, 2020 by LAURA BARRÓN-LÓPEZ
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 Technology rapidly changes…

 More money… and then more…

 Federal oversight questionable…

 Myriad of state rules… or lack thereof…

 CA FPPC Digital Task Force…
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Thank You!

Follow Us!

@CA_FPPC

/CAFPPC

www.FPPC.ca.gov

Jay Alan Wierenga
FPPC Communications Director

jwierenga@fppc.ca.gov


