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2020 Presidential race $1B
and counting...
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Ad spending barrels past $1 billion mark as Mike Bloomberg
overwhelms airwaves
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2018: $0.74B in digital
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2020: $1.6B in digital
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Digital Political Advertising
frenel

» 2008 Digital: S22.25M (Borrell Associates report
“2015-2016 Political Advertising Outlook”)

» 2012 Digital: S159M (Borrell Associates report “The
Final Analysis: What Happened to Political Advertising in 2016
and Forever)

» 2014 Digital: S71M (Borrell Associates report)

» 2016 Digital: S1.4B (Borrell Associates report)



Which 2020 Candidates Spend
the Most on Digital Ads?

Digital ad spending by 2020 presidential and presidential
primary candidates (in million U.S. dollars)”

W Facebook M Google
Michael Bloomberg 27.6 30.9

Donald Trump
Tom Steyer 19.6 6.5
Pete Buttigieg
Bernie Sanders RN /L 5

Elizabeth Warren i) 3.8

Joe Biden [l 3.8 2.0

*Jan 5, 2019 - Feb 1, 2020
Source: 2020CampaignTracker.com by Bully Pulpit
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Who are the influencerse ?
What should they disclose<¢

BUSINESS
INSIDER

GRID OF THE FUTURE
to make way for more
electric vehicles.
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Billionaire Mike Bloomberg is looking to pay micro-
influencers to make sponsored content for his presidential

campaign

Hanna Lustig

[—

Mike Bloomberg. Peter Morrison/Af

Q
Billionaire Democrat Mike Bloomberg is doubling his campaign's %
advertising budget amid the fallout from this week's disastrous :







Next frontier...

© Hulu, Spotify Competing for Bio. X @ FPPC Intranet x| +

< C Y @ theinformation.com/articles/hulu-spotify-competing-for-bigger-share-of-political-ad-spending

Snecial Offer: Try out The Information today for only $10/month for your first 3 months.

Q [ AboutUs e The Information Pricing Corporate Sales

ORGCHARTS v PROJECTS v COURSES~ VIDEO COMMUNITY  EVENTS [EFION subscribe

[acisooe T roucr T ucowmiccon

Hulu, Spotify Competing for Bigger Share
of Political Ad Spending

By Christopher Stern and Jessica Toonkel ~ May 21, 2019 7:01 AM PDT
g s the 2020 election cycle shifts into high gear, streaming video and audio

companies such as Hulu and Spotify are looking to capture a bigger part of the

expanding digital political advertising market, which Facebook and Google dominate.

Hoping to cash in on Americans’ growing appetite for news and entertainment

delivered via streaming services, the companies are hiting executives, building sales
teams and using data-reliant approaches to set themselves apart from traditional TV
advertising and better compete with Facebook, Google, Twitter and Snap. Streaming

companies are also positioning themselves to win business from political group
Read this article for free
or

Sign in with Google
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“The FEC has internet regulations that date from the flip-phone era and
the actual law dates back to the era of teletype. Bloomberg presents a ‘| 2
particularly challenging situation. How should you regulate an influencer?”

Daniel Weiner, former senior counsel to the top FEC commissioner




“We are heading into Super Tuesday during the most expensive
election cycle in history with one of the main supposed guardians of ] 3
our political process MIA,” Weiner added later in a tweetstorm posted

Sunday. “Not Good.”
Politico, March 2, 2020 by LAURA BARRON-LOPEZ
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Technology rapidly changes...

More money... and then more...

Federal oversight questionable...

Myriad of state rules... or lack thereof...

CA FPPC Digital Task Force...
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Thank You!

Follow Us| Jay Alan Wierengo
FPPC Communications Director
@CA_FPPC jwierenga@fppc.ca.gov
4
/CAFPPC

www.FPPC.ca.gov



