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Subject: Advice on newspaper advertising discount

Kirk Pessner of Dobbs and Nielsen called today with the
following situation. A newspaper has regular rates for commercial
and political advertisers. Those rates are lower than the rates
available to the general public. The political rates are given
to all political advertisers. The commercial and political rates
are scheduled for an increase, effective October 1. Kirk asked
if the newspaper retains the lower political advertising rate
until after the election, will the newspaper be making in-kind
contributions (in the form of a discount) to its political
advertisers?

I advised Kirk that the above-described situation is not a
contribution.

I based my advice on that portion of Government Code Section
82015 which defines the "granting of discounts ... by ... news-
papers not extended on an equal basis to all candidates for the
same office" as a contribution.

In the situation Pessner described, the lower political ad-
vertising rate is available to all political advertisers and is
therefore not a contribution under the Political Reform Act.
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